
Module 9 of 12 Summary and Action Items

How to Build a Thriving Community on 
Social Media 
Core Premise 

Social media represents a cost-effective marketing channel for golf coaches, with 
nearly 90 percent of coaches using these platforms and 17 percent regularly acquiring 
new students through social posts. Success requires strategic platform selection, 
consistent content creation and genuine community engagement. These aims should 
all be achievable through two hours of effort weekly, if the process is well organized.


Key Concepts 

Strategic Platform Focus: Rather than spreading efforts across all platforms, coaches 
should master one or two channels that align with their target audience. Instagram (79 
percent adoption by full-time instructors) excels with younger demographics based on 
its strongly visual content; Facebook (66 percent) reaches older golfers and offers 
robust advertising tools; YouTube (38 percent) functions as a search engine for 
educational content with long-term traffic potential.


The 75-25 Time Allocation: Spend 75 percent of weekly social media time creating 
one or two valuable pieces of content that can be repurposed across platforms. Spend 
25 percent engaging with your community through comments and questions.


Engagement Over Follower Count: Building a strong community prioritizes 
engagement and driving action rather than simply accumulating followers. Consistent 
posting schedules, student success stories and strategic calls-to-action convert social 
media followers into paying students.


Content Repurposing Strategy: A single 1-2 minute golf tip video can be transformed 
into Instagram Reels, YouTube content, static image posts and text-only tips across 
multiple platforms—maximizing reach with minimal additional effort.


Action Items 

1. Select and master 1-2 social platforms based on target audience 
demographics and your own personal content creation strengths
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2. Implement best practices that are platform-specific:

◦ Instagram: Use fewer than 5 hashtags, post 1-2 stories daily, tag location

◦ Facebook: Prioritize video content, include calls-to-action on every post

◦ YouTube: Invest in quality audio ($100-200 lavalier mic), use searchable 

titles, create content that can run as a series

3. Establish a consistent schedule for posting weekly or every 2-3 days and 

maintain it reliably

4. Share student success stories with permission, especially before-and-after 

swing videos that demonstrate real transformation

5. Use affordable content creation tools: Canva for graphics, CapCut or InShot 

for video editing, Buffer or Later for scheduling

6. Drive traffic to your website where visitors can book lessons and/or provide 

their email addresses for follow-up nurturing

7. Leverage local hashtags and location tags to reach golfers within 30 minutes 

of your facility

8. Ask engaging questions at the end of posts to spark conversations and 

generate content ideas

9. Dedicate time to community engagement: Respond to comments, participate 

in local golf groups, and interact with other professionals' content


Bottom Line 

Building an effective social media presence requires strategic focus, not exhaustive 
effort. By dedicating just two hours weekly to creating repurposable content and 
engaging authentically with your community, you can consistently draw new students 
to your lesson tee. The key is showing up regularly, providing genuine value and 
remembering that social media serves as an awareness tool that ultimately drives real-
world business—not as the end destination itself.
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Member-Only Additional Assets to Assist: 

SOCIAL MEDIA FOR GOLF COACHES and HOW TO LEVERAGE CANVA TO 
MARKET YOUR COACHING BUSINESS  Classic videos with expert commentary. 
Access the videos under the Branding and Marketing tile on the proponent-
group.com homepage.



